SEPTEMBER)20
ICAR ASIA UPDATE

This announcement has been approved A
by the Board of iCar Asia Limited IcarASIa



DISCLAIMER iCarAsia

This presentation has been prepared by iCar Asia Limited (Company) together with its related bodies corporate (iCah&maigxidl contained in this presentation is intended to be general
background information on the iCar Group and its activities.

This report includes thanaudited financials afCar Asia Limited and its controlled entities for the period endedigdust 2020. Py
The information is supplied in summary form and is therefore not necessarily comjeteould be read in conjunction withéh / 2 YLJ ye@ Q& 2GKSNJ LISNA2RAO yR O2yiAy
GAGK GKS 1 dZAGNIfAFY {SOddNAGASaA 9EOKI y3aS Itis yoRntehded thak itbEelied abnl-apladvick B invegovslal pgténtakinvdstors, o ShowldiconIider S I NJ
seeking independent professional advice depending upon their specific investment objectives, financial situation orpaegdslarhe material contained in this presentation may include information

derived from publicly available sources that have not been independently veriledepresentation or warranty is made astte accuracy, completeness or reliability of the information.

All amounts are in Australian dollars unless otherwise indicated.

Unless otherwise noted, financial information in this presentation is basedI&fR&iCar Group uses certain measures to mgmand report on its business that are not recognised under Australia

Accounting Standards or IFRSK S&4S YSI adzNBa NBE 02ttt SOGABSLEWNE FENNY R RE NV W E @ IAND & @NB & DWACIREA Fy yi P OREDY 2 { ¥ ¥ ]
published by ASIGManagements uses these ndRRS financial measures to evaluate the performance and profitability of thelblvesiness and the Company believes that they are useful for investors

G2 dzyRSNEGFYR (GKS /2YLI yeQa ¥FAyUnesbthdwis©shgtiRet thdse nffRE fihincialid@&sudz have no? BeenZuh]jSctb auditdrfevidw in accordance with

Australian Accounting Standards.

Forwardlooking statements are statements about matters that are not historical faetsward looking statements appear in amber of places in this presentation and include statements regarding the

Al L NI DNRdzLIQ&a Ay iGaSyids o60StAST 2NJ OdzNNBy i SELISOGI A 2y @ratiens ané findhBai doiichoi, indl@ing) witkohtyirditatian, futyfeloa 10s§ NI G A 2
provisions, financial support to certain borrowers, indicative drivers, forecasted economic indicators and performanceuttetnies.

CKAAE LINBaSyidlidiArzy O2yidlAyad 62NRa &4dzO0K & WoAff QMNRXWVNYAB QESHILB OYOS WANRHAOL G X &8 @D MIOASR ISR D>
or similar words to identify forwardboking statements.These forward 22 {1 Ay 3 &l G SYSy G a NB T Sviriirespekto fkurelenwhtsiaNadzisifjéct tdateMdeBcgriain ks S &
uncertainties and assumptions which are, in many instances, beyond the control of iCar Group, and have been made base# upbnMJ D NP dzLJQ&a SELISOGlI GA2ya YR o
and their potential effect upon usThere can be no assurance that future developments will be in accordance with the iCadGeou SELISOGF GA2y&a 2N GKI G GKS ST¥FS
Group will be this anticipatedActual results could differ materially from those which the iCar Group expects, depending ontttome of various factord-actors that may impact on the forwatdoking
statements made include, but are not limited to, general economic conditions in Australia, competition in markets in wli@dr Broup will operate and the inherent regulatory risks in the business of
the iCar Group.
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® When relying on forwardooking statements to make decisions with respect to us, investors and others should carefully censidfactors and other uncertainties and evenihe iCar Group is under
no obligation to update any forward looking statements contained in this presentation, where as a result of new inforfoti@nevents or otherwise, after the date of this presentation.
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COMPANBOVERVIEW AND VISION iCarAsia

P #1 THAILAND

CompanyVisiong To drive the digital transformation
of the ASEAN automotive industry

Empowering 600m ASEAN people to have the
mobility solution they needil K N2 dz3 K K S
largest and most trusted digital automotive
marketplace

Listed on Australian Securities Exchange, iCar Asie
(ASX: ICQ) owns and operates ASHANL network of
automotive shopping portaloperating in the three
largest automotive markets Malaysia, Indonesia, an
Thailand.

#1 INDONESIA
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1H 202REVENUE GROWDESPITE COVID AND =

iCarAsia

RECOVERY UNDERWAY IN Q3

2020 MONTHLY AVERAGE 1H 2020 FINANCIRESULTS SUMMARY /
1,400
1186 1,196 l PQn  1H2020 1H 2019 YoY ¢
1,200 Revenue 6,256 6,010 4%
1,000 899 Used Car 4,254 3,840 11%
New Car 2,001 2,170 (8%)
800 Operating costs 10,349 9,699 7%
600 EBITDA (4,093) (3,689) 11%
NPAT (6,144) (5,636) 9%
400
200 CASH AVAILABLE 30 June 2020
0 Cash irbank A$2.2m
Q1 Average Q2 Average  Jul & Aug Average Loan Facility (undrawn)A$5.0m
= Revenue recovering to pileéOVID levels =~ Revenue and cost effectively managed throughout COVID Peri
= Strong rebound in operating metrics =~ Malaysia and Thailand profitable (despite COVID impact)

= Net Operating Cash Outflow Dropping (Q2 was lowest outflow
ever and trend continuing with recovery)
®
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IMPROVING OUTLOOK FO&M2 COUNTRIES REOPEM-——

iCarAsia

FOR BUSINE$S Q2 2020

*: Thailand

-

Indonesia '

Business Lockdown in March / April Lighter restrictions but slower decline Restrictions from April until beginning
Sl Restrictions lifted beginning of May ~ and longer impact to business activity Of June

Malaysia

Car dealers reopened and activity Car dealers activity but facimogr Car dealers open by appointment in

JEBe CEr increasing during/ay sourcing challenges May, ramp up in JuneJuly

Media activity rebounding from May, Media activity rebounding from May, Media activity rebounding from May,
Ramp up of activity in Q3 Ramp up of activity in Q3 Ramp up of activity in Q3

iCar Asia Offices reopened in May Offices reopened in May Offices reopened in June
Activities Dealer & Client Meetings from May Dealer & Client Meetings from May Dealer & Client Meetings from June
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MALAYSIA RECOVERINGH STRONG STAR'IQ'BC —— iCarAsia

(A$'000) 2020 Monthly Average Revenue (As'000) 2020 Monthly Average EBITDA
700 616 160 » = Positive EBITDA awdshflow /
00N e despiteCOVIDmpact @
500 120
400 357 « |ncreasing leadership position
2 . .
300 i ‘ and profit margin throughout
200 40 2020
100 o .
0 0 =~ Marketleadershipin Audience &
ver ver ver Q1A Q2A Jul & Aug A . e . .
Q1 Average Q2 Average Jul & Aug Average verage verage Ju ug Average LIStIngS ma|nta|ned
s Aug 2020 Audience 1.6m, up
Used Car New Car OEM Penetration 33% versus Q2 Average
Trailing12 Months to August 2020 Trailing12 Months to August 2020
g g J J =~ Aug 2020 Leads 345K, up 59%
enetration
80% 50% & Aug 2020 Accounts 2.3K, Gfo
% 0, S4%
52% $2,692 o 48”’ versus Q2 Average

40%
o 20%

0%
2018 2019 2020
linternal estimations of Market Size




THAILANBXPECTED TO IMPROTEH PENDING . __—

iCarAsia

GOVERNMENT STIMULUS PACKAGES ~-—

(A$ '000)

2020 Monthly Average Revenue (A '000) 2020 Monthly Average EBITDA
500 . .
407 - 40 & Thailand COVID impact was o
400 248 30 = gradual decline and expected’to
300 20 l 1 improve with Government
10 .
200 o Stimulus Package for new cars
100 23 . = Positive EBITDA ardshflowfor
0 30 26 1H and YTD despite COVID
Q1 Average Q2 Average Jul & Aug Average Q1 Average Q2 Average Jul & Aug Average " I\/Iarketleadership in Audience &
Listings maintained
Used Car New Car OEM Penetration s Aug2020 Audienc.5m up
Trailing12 Months to August 2020 Trailing12 Months to August 2020 19%versus Q2 Average
= Aug 2020 Leads 185K, up 15%
80% oo versus Q2 Average
00 % 0 56%
51% $1,675 O s =~ Aug 2020 Accounts 1.4K on par
o S0 . with Q2 Average

0%
2018 2019 2020
linternal estimations of Market Size



INDONESIBOUNCING BAON Q3 ' iCarAsia

#3999 2020 Monthly Average Revenue as000) 2020 Monthly Average EBITDA
0 i = Acquisition integration synergié
300 287 o progressing well, with cross
232 o 60) promotion of new car clients,
> 150 o combined pricing for used car,
100 a0 and expansion of transactional
(149) .
000 (173) business underway
0
Q1 Average Q2 Average Jul & Aug Average Q1 Average Q2 Average Jul & Aug Average fin Market |eadeI’Ship in Audience &
Listings maintained
Used Car New Car OEM Penetration & Aug2020 Audiencé.4m, up
Trailing12 Months to August 2020 Trailing12 Months to August 2020 13%versus Q2 Average
& 2 20%
Market SR L00% Aug 2020 eads 293Kup 20%
Penetratior? 6% versus Q2 Average
60% 62%
64% $1.211 ij 48% & Aug 2020 Accounts 1.8K, 8%0
’ . versus Q2 Average
® 20%

0%
2018 2019 2020
linternal estimations of Market Size



MAXIMISING THE DIGITAL POTENITAL
OFTHEASEAMUTOMOTIVE MARKET

i
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THE ASEAN REGION'TS.ARGESCAR TRANSACTION MARKET—=

INTHE WORLD WITH ~80% OF TRANSACTIONS IN OUR REI

28,080,600
BE= 17,274,250

O 5,272,067
4,399,937
B 3764431

B 3561218
== 2,910,779
B 2686905
2,566,433
B 2131288
A

1,153,111
@

NLZ
/ Copyright © 2020 iCar Asia Limited. All rights reserved.

2018 TIV in Units x

79.4%
A
—~~
1 151,291
1,041,739
598,714
357,410
271,939
I
Indonesia Thailand Malaysia Philippines Vietnam Singapore

Sources: FASBAN &AStud rhd tviawne



NEWCARTRANSACTIONIROP IN 2020, BUT LONBM _——=

iCarAsia

GROWTH EXPECTED TO RETURN

New Car Transactions)@n New Car Monetization /
Actuals and Frost and Sullivan Forecast for SEA ¢

4.5m
4.0m 3.7 3.9
3.5m

3.0m .

2.5m 24 2

2.0m =~ New Car Events: Exhibitor fees
vsm L, bundled with Advertising Solutions.
1.0m

g'im I I I I | «~ New Car OEM / Dealer: Cost per
.um . e

2016 2017 2018 2019 2020 (F)2021 (F)2022 (F)2023 (F)024 (Foz2s (7)  Lead for Qualified Leads.

= AdvertisingSolutions: Digital and
Paid Content.

B Actuals: Malaysia, Thailand & Indonesia m Actuals: Australia

/. = PreCOVID Frost & Sullivan: Malaysia, Thailand & Imdo@&4ia Forecast: Malaysia, Thailand & Indonesia

Copyright © 2020 iCar Asia Limited. All rights reserved . _
g ¢ SourcesMarklinearsales.com.Aanual R ngkok Post, Frost & Sullivan ll



PRECOVID 4.4MSED CARRANSACTION®BTH EXPECTATIONS—

OF SIMILAR GROWTH TO NEW CAR IN THE RECOVERY F’%ﬁ

Used Car Transactions* (m)

5.0m

4.5m

4.0m 4. AA
3.5m ! .8

3.0m |

2.5m .8 .8 2 2
2.0m

1.5m

1.0m

0.5m

0.0m

2016 2017 2018 2019
®m Malaysia, Thailand & IndonesmAustralia

/ Copyright © 2020 iCar Asia Limited. All rights reserved

Used Car Monetization /
Number of Vehicles per 1,000 ®

Population (2019) & Car Listing Fees: Pay per Car
Listing (Subscription & Pay per
Car) plus upsell to Features.

& UsedCar Events: Exhibitor fees
bundled with Advertising
Solutions.

« UsedCar Auctions: Buyer pays
1%- 2.5% of Cavalue

277

Malaysia, Thailand & Australia « Used (_:ar_ TransaCt_iO_nS: _
. Commission on Origination of
Finance Loans



PRODUCT VISIOSIUPER AHFOR PROFESSIONAL PRODUCTS=

iCarAsia

PROVIDINGAGITAL AUTOMOTIVE ECOSYSTEM

=y iCarSuite .

C2B, Fleet & Tradl Solution: A
iCarAsia + Additional Led8lources
Private Seller Solution

Fleet Car Disposal Solution
Dealer Trade in Solution

(

Dealer EducatiorProgram:
Product learning
Facebook Live classes
Digital Certification
Information Library

/L Auctions

N\

W iCarAcademy & Dealerships

Consumer
Automotive Data Analytics Tools: Platform Used Car Ad Platforms
iCar Asia + Addition&lources fa—rﬁs-t}\ iCarAsia + Additional Platforms

Create, Manage and Buy Advertisin
Across Multiple Platforms

Demand Preferences, Pricing,
Depreciation, Location Data

one2car.com

THAILAND'S NO.1 CAR SITE

A
Mobil123.com

PORTAL OTOMOTIF NO. 1

. Data | e-carmudi ) | G | eads
N /

£# Transactions

~\

Lead Management
iCarAsia + Additional Legslources
Lead Management From Any Lead
Source and Integration Into Existing
OEM Systems

é Automotive Transaction Services:
iCar Asia + Additional Sources
Car Loan Origination
Car Insurance Origination
Car Warranty Origination




DIGITAL TRANSACTIGNESTINGRANSACTION o
SERVICACROSS MULTIPLE ADDRESSABLE MARKE {82

INTERNAL AND EXTERNAL ONLINE
TRANSACTION SERVICHE PAYMENTS

Consumer to Consumer

Dealers to Consumer

Consumer / Business
to Dealers
®
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