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COMPANY OVERVIEW

iCar Asia Limited (ASX:ICQ) owns and

operates ASEANɅsNo. 1 network of

automotive portals with clear leadership

positions established in each of ASEANɅs

three largest automotive markets .

iCar Asia has a significant 

market opportunity with the 

potential to connect over 

600 million car buyers and 

seller throughout ASEAN.

We have a consolidated position in 

ASEAN markets with established brands, 

consistent consumer audiences, and 

listings leadership due to deep car 

dealership penetration and engagement 

via our market -leading Response 

Management System (RMS) which is 

integrated into dealersɅ businesses.

iCar Asia is now working to 

accelerate vibrancy and 

revenue growth with the 

potential to expand its 

proposition into new markets 

and geographies.

Who are we? 
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2016

2014

2013

2012
i C A R A S I A  L I M I T E D C A R L I S T . M Y

M O B I L 1 2 3 . C 0 M A S X : I C Q

A U T O S P I N N . C O M T H A I C A R . C O M

O N E 2 C A R . C O M L I V E L I F E D R I V E . C O M

O S T O S P I R I T . C O M

WHY
MALAYSIA, THAILAND

& INDONESIA? 

Over 1 million car transactions 
per year per country

Suitable set of acquisition 
targets as early stage 

vertical leaders

ICAR ASIA MILESTONES
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OUR GROUP EXECUTIVES

H A M I S H  S T O N E
C H I E F  E X E C U T I V E  O F F I C E R  

E x p e r i e n c e d  D i g i t a l  C l a s s i f i e d  
p r o f e s s i o n a l ,  w i t h  1 0  y e a r s  e x p e r i e n c e  

a t  e B a y  a c r o s s  t h r e e  c o u n t r i e s

J O E  D I S C H E  
C H I E F  F I N A N C I A L  

O F F I C E R  

C F O  s i n c e  J u n e  2 0 1 4
F i n a n c i a l  C o n t r o l l e r  

V o d a f o n e  H u t c h i n s o n  
A u s t r a l i a  ( 6  y e a r s )

C h a r t e r e d  
A c c o u n t a n t  &  

M e m b e r  o f  
A u s t r a l i a n  I n s t i t u t e  

o f  C o m p a n y  D i r e c t o r s

H A R R Y  A N T A R A K I S
C H I E F  M A R K E T I N G  

O F F I C E R  

E x p e r i e n c e d  M a n a g e r  
D i r e c t o r  f r o m  

i M o n e y G r o u p  a n d  
G r o u p  O p e r a t i o n  
D i r e c t o r  a t  7 0 1  

S e a r c h  w h o  m a n a g e s  
M a l a y s i a n  h o r i z o n t a l  

c l a s s i f i e d  s i t e  
M u d a h .  

P E D R O  S T T A U  
C H I E F  I N F O R M A T I O N  

O F F I C E R  

C I O  o f  i C a r  A s i a  s i n c e  
S e p t e m b e r  2 0 1 5  
C T O  o f  i C a r  A s i a  

s i n c e  M a r c h  2 0 1 5  
G l o b a l  P r o g r a m m e

M a n a g e r  w i t h  
l a t e r o o m s . c o m

J O E Y  C A I S S E  
C H I E F  B U S I N E S S  

D E V E L O P M E N T  O F F I C E R  

C B D O  o f  i C a r  A s i a  
r e s p o n s i b l e  f o r  n e w  

m o d e l  i n i t i a t i v e s .
C I O  o f  i C a r  A s i a  f r o m  

D e c  2 0 1 2  t o  S e p t  2 0 1 5 .
C T O  C a r s g u i d e . c o m . a u  

( 2 0 1 1 )  C T O  N e w s  
D i g i t a l  M e d i a  

A u s t r a l i a

G A N  K I A N  Y E H  
G R O U P  S A L E S

D I R E C T O R

1 2  y e a r  e x p e r i e n c e  i n  
t h e  a u t o m o t i v e  

i n d u s t r y .  P r e v i o u s l y  
G r o u p  S a l e s  M a n a g e r  

a t  P R O T O  M a l a y s i a  
( M o t o r  T r a d e r ) ,  
r e s p o n s i b l e  f o r  

h e a d i n g  t h e  S a l e s  
T e a m  a c r o s s  t h e  

v e r t i c a l  m a r k e t s  o f  
C a r s  a n d  B i k e s .
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THE MARKET 
POTENTIAL &

ICAR ASIAS POSITION
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MARKET OPPORTUNITY

Å iCar Asia operates in developing markets 
with large populations and high GDP 
growth.

Å Internet usage is widespread with a large 
population of users that is growing 
rapidly.

Å Vehicle ownership is expected to 
accelerate as consumer purchasing power 
begins to rise (tipping point : US$5,000 
GDP per capita)

Å New car sales volumes already exceed 
established markets such as Australia.

Å iCar AsiaɅs markets offer a huge potential 
for long -term growth in car transactions 
and as a result revenue for technology 
providers that facilitate buyer/seller 
interactions .
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2016 FORECAST
ICAR ASIA

AUSTRALIA
MY, TH,ID

POPULATION 359m 24m

INTERNET USERS
(ANNUALGROWTH)

103m 
(+5.5%) 

21m 
(+1.7%)

GDP PER CAPITA 
(ANNUALGROWTH)

A$5.7k
(+4.4%)

A$73.8k 
(+2.3%)

VEHICLE OWNERSHIP 
PER1,000 113 730

ANNUAL NEW 
CAR SALES 2.3m 1.2m

USED CAR SALES 
TRANSACTION 3.4m 2.4m

AUTOMOTIVE
AD SPEND A$2.3b A$1.2b

% OF AD
SPENDONLINE 10% 47%

Sources: World Bank, Internet Live Statistics, Nation Master, Marklines , Statista, eConsultancy , local Car 
Trade associations, Zenith Optimedia
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COMPETITIVE LANDSCAPE
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Sources: Individual Company websites, Similarweb. 

M A L AY S IA T H A I LAND I N D O N E S IA
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Position versus Automotive Classified Verticals 
(as per graphs):

Å iCar Asia is the leading vertical in all its markets in all 
metrics. 

Position versus Horizontal Classifieds (not graphed):

ÅAudience for Cars is not reported for Horizontal Classifieds 

ÅThe listings quality for horizontal classified is sub -standard with 
circa 20% to 30% duplicate and sold car listings . 

Å iCar Asia has clear listings dominance in Malaysia and 
Indonesia in the areas it services. In Thailand, iCar Asia is at 
parity with the horizontal once listing volumes are adjusted.



STRATEGIC DIRECTION
& PRIORITIES
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BUY OWN SELL

UNLOCKING THE VALUE

UNLOCKING THE VALUE IN THE MARKET BY 
CONNECTING PEOPLE AND BUSINESSES 

THORUGHOUT THEIR WHOLE AUTOMOTIVE JOURNEY
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