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EXECUTIVESUMMARY

iCar AsiaɅs markets offer a huge opportunity for growth

Å New Car Digital Spend A$350m

Å Used Car Dealer Potential Digital Spend A$290m 
(Based on 10% of Dealer Margin)

Game -changers in 2017:

1. Fully integrated TV marketing campaigns in all markets.  
Driving growth in audience, leads and brand awareness

2. Dealer Application with messaging launched in all 
markets generating leads growth

3. Reimagined New Car product offering including 
physical events

4. Revamp of Media offering with improved audience 
segmentation

5. Expand proposition into finance, insurance, parts and 
accessories

MALAYSIA, THAILAND

& INDONESIA

AUSTRALIA

Non-Digital

Digital

iCar Asia digital 
market share: 1%

New Car Advertising Spend

A$2.3B

A$1.2B

CAGR: 18%
CAGR: 8%

Carsales digital 
market share: 18%

85%

15%
49%

51%

2Sources: eMarketer , PWC, Group M, Zenith Optimedia , IAB, Statista , Carat, Marklines , eConsultancy , ABS, Local Car Trade Associations , 
Carslaes.com.au Annual Reports, Manheim, Frost & Sullivan, World Bank, International Road Federation, Internal Listings Data and Estimates 
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Listed on Australian Securities Exchange, iCar Asia 
(ASX: ICQ) owns and operates ASEAN No. 1 network 
of automotive shopping portals operating in the 
three largest automotive markets ɀMalaysia, 
Indonesia, and Thailand.

Each month over 8 million people visit an iCar 
Asia website to research, buy, or sell a car.   

COMPANY OVERVIEW
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2016

2014

2013

2012
i C A R A S I A  L I M I T E D C A R L I S T . M Y

M O B I L 1 2 3 . C 0 M A S X : I C Q

A U T O S P I N N . C O M T H A I C A R . C O M

O N E 2 C A R . C O M L I V E L I F E D R I V E . C O M

O S T O S P I R I T . C O M

WHY
MALAYSIA, THAILAND

& INDONESIA? 

Over 1 million car transactions 
per year per country

Suitable set of acquisition 
targets as early stage 

vertical leaders

ICAR ASIA MILESTONES
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#1

#1

#1
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BUY OWN SELL

UNLOCKING THE VALUE
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iCar Asia Vision: 
Successfully connect buyers and sellers 

throughout their whole automotive journey



THE MARKET 
POTENTIAL 
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3 largest car markets :

I N D O N E S I A

T H A I L A N D

M A L AY S I A

359m
POPULATION

195m
INTERNET USERS

Sources: Internet Live Statistics , World Bank

A$ 2.3 billion
ADDRESSABLE NEW CAR AD MARKET

7

ASEAN OPPORTUNITY
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INCREASING CAR OWNERSHIP POTENTIAL

GDP PER CAPITA
GROWTH

VEHICLES PER 1,000 
POPULATION

A$5,000

A$5,200

A$5,400

A$5,600

A$5,800

A$6,000

A$6,200

A$6,400

A$6,600

A$6,800

A$7,000

2010 2011 2012 2013 2014 2015

3.4% 
CAGR

MALAYSIA,

THAILAND &

INDONESIA

AUSTRALIA

6.4x

8Sources: World Bank, Internet Live Statistics, Nation Master, Marklines , Statista .
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ADDRESSABLEMARKET ɀCAR TRANSACTIONS PER 
ANNUM IN MALAYSIA, THAILAND AND INDONESIA

NEW CARS USED CARS

2.3 mil 3.4 mil

9
Sources: Local Car Trade Associations , Manheim, Frost & Sullivan, World Bank, International Road Federation, Internal Listings Data and Estimates 
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WAVE OF DIGITAL TRANSFORMATION WILL 
CHANGE AUTO INDUSTRY IN THE NEXT 5 YEARS

NEW CAR 
ADVERTISING 

SPEND

NEW CAR DIGITAL 
ADVERTISING 

SPEND

E X P E C T E D  5  Y E A R  
C A G R :  1 8 %

A$0.35B

A$0.59B

MALAYSIA,

THAILAND &

INDONESIA

AUSTRALIA

1.7x

A$2.30B

A$1.20B

MALAYSIA,

THAILAND &

INDONESIA

AUSTRALIA

1.9x

10Sources: eMarketer , PWC, Group M, Zenith Optimedia , IAB, Statista , Carat, Marklines , eConsultancy , ABS, Local Car Trade Associations , 
Carslaes.com.au Annual Reports, Manheim, Frost & Sullivan, World Bank, International Road Federation, Internal Listings Data and Estimates 
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FUTURE POTENTIAL

New Car Market

Å As the markets mature, the online share of 
New Car advertising spend is predicted to 
increase from 15% to 24% by 2021 (Australia 
is currently 49% and UK at 52%)

Å This will generate an addressable online 
market of circa >$800m. 

Å Carsales.com.au currently captures 18% of 
new car online advertising market.

Used Car Market

Å The used car market will conservatively 
generates a margin of $3.7b by 2021.  

Å The used car markets continue to embrace 
online marketing channels 

Å Carsales.com.au currently captures 
approximately 10% of the used car dealer 
margin. 
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MALAYSIA,
INDONESIA, THAILAND 2016 2021 CAGR

In A$Ʌm

NEW CAR
AUTOMOTIVE ADVERSTISING SPEND

$2,306 $3,310 8%

% SPENT ONLINE 15% 24% 10%

VALUE SPENT ONLINE $350 $809 18%

VALUE OF EACH 1% / CARSALES 18%OF 
ONLINE AUTOMOTIVE ADVERTISING 

MARKET
$8 / $146

USED CAR 
TRANSACTϥONS VOLUME MɅ

3.4 4.4 5%

VALUE OF USED CAR DEALER MARGIN
@ 5%

$2,906 $3,709 5%

VALUE OF EACH 1% / CARSALES 10%OF 
GROSS DEALER MARGIN

$37 / $371

Sources: eMarketer , PWC, Group M, Zenith Optimedia , IAB, Statista , Carat, Marklines , eConsultancy , ABS, Local Car Trade Associations , 
Carslaes.com.au Annual Reports, Manheim, Frost & Sullivan, World Bank, International Road Federation , Internal Listings Data and Estimates 



ϥCAR ASϥAɅS 
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